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GOOD TO KNOW
Convention Badge 
Your event badge must be worn and visible at all times to 
participate. The Program Guide has full admission details.
Sponsored by SAP Retail

Interpretation
All keynotes and breakout sessions will be interpreted into 
Portuguese. Interpretation headsets can be picked up on Level 1, 
in front of Hall A. 

Lost and Found 
Room 1B 02-04, Level 1

Access to Events 

WHAT YOUR BADGE COLOR MEANS 

• Green: Attendee Full Conference

• White: Student Full Conference 
(Sunday only)

• White with Stars: Student Full 
Conference (Friday and Saturday Only)

• Gold: Press 

• Wavy Line: Contractor 

TABLE OF CONTENTS
Program Events ......................................................................... 2

Sunday Program ........................................................................ 4

Monday Program ....................................................................... 6

Tuesday Program ...................................................................... 8

Convention Center Overview Map ........................................11

EXPO Level 1 .............................................................................14

EXPO Level 3 ............................................................................16

Pick up the Full Convention Program Guide at any EXPO  
entrance or download the “NRF-National Retail Federation”  
app for detailed Program and EXPO information.

WELCOME TO NRF’S  
106TH ANNUAL 

CONVENTION & EXPO

• Red: Attendee EXPO

• Silver: Exhibitor Booth Staff

Access to 

EXPO ONLY

during 

the show

Access to 

EVERYTHING

during 

the show Complimentary 
WiFi  
With the exception of 
the EXPO Halls on  
Levels 1 and 3, 
complimentary WiFi is 
available in all public 
spaces. 
SSID: NRF2017  

No password is required.

WiFi Sponsored by 

The Mobile 
app makes  
it easy!
Download “NRF-
National Retail 
Federation” in the 
App Store, Google Play 
and Windows Stores

Sponsored by 

Open to anyone and 
everyone who wants to sit, 
eat or charge. See page 11  
for more information. 

sit. eat. chat. charge.

NRF Clubhouse
River Pavilion, Level 4
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PROGRAM EVENTS

NRF Clubhouse
River Pavilion, Level 4

Open to anyone and everyone who wants to sit, eat or charge.

Sponsored by:  

EXPO
EXPO Hall, Level 1 & Level 3

Check out the bigger EXPO, featuring promising retail 
technology startups that are about to make a big impact on the 
industry.

Innovation Lab
River Pavilion, Level 4

This year the Innovation Lab will focus on 3D printing, AI, AR/
VR, robotics, smart technology and wearables.

Sponsored by:               Developed in partnership with:  

The Small Business Experience 
EXPO Hall, EXPO Stage, Level 1

A full day of programming on Sunday, January 15. 

Sponsored by: 

Retailer Meet-ups
Hall A, Room 1A 22, Level 1

Open only to retailers, meet-ups offer you the opportunity to 
connect with your peers in industry-led roundtables. Meet-ups 
are scheduled Monday, January 16 and Tuesday, January 17 
from 11:30 AM–12:45 PM.

Sponsored by: 

More places to  
sit and recharge.

More opportunities to  
meet retailers like you. 

More technology.

Food Truck Alley
South Concourse (above Hall E), Level 2

NYC’s finest food trucks will offer delectable delights 
Sunday–Tuesday from 11:30 AM–1:30 PM.

Podcasts
River Pavilion, Level 4

Hear from five popular technology podcasters as they 
interview technology leaders throughout the show. 

More food options.

More interviews.

Three ways to give feedback:
1. In the mobile app. With each unique session review, NRF will 

donate $1 to RetailROI.  
2. In the survey e-mailed to you after the show.
3. In an e-mail to bigshow@nrf.com.

See page 10 for details.

More ways to tell us  
what you think.

EXPO Tours
EXPO Tour Check in: Hall E, Room 1E 03, Level 1

You spoke, we listened! BIG Show now offers four different 
technology-focused tours through the EXPO. Two hours long 
and curated by Consumers In Motion, sign up to get highlights 
of booths you shouldn’t miss. Space is Limited. Must Register, 
Additional Fee Required.

More tours. 
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SAVE THE DATE 
JAN 14–16, 2018 
NEW YORK, NY

Download the 
 “NRF-National Retail 
Federation” mobile 
app on your Apple, 
Android and now 
Windows devices!
Key Features:
• Access session and speaker details

• Create a personalized schedule

• Navigate the entire BIG Show using 3-D maps*

• See NRF news on the Discover Screen

• Research exhibitors

• Take session, speaker, and exhibitor notes

• Network with attendees (retailers only)

• Make yourself visible to other attendees using  
matchmaking tags 

• Access NRF’s social media networks

• Submit session feedback (requires Login)

Available in:

Sponsored by 

Login to the mobile app to:
• Sync across multiple devices

• Submit Session Feedback

• Access the Attendee Networking List (for retailers, board 
members and speakers only)

To login:

Reg ID: located on the bottom of your registration badge or 
under your bar code on your registration confirmation email

Last Name: lowercase only

Need help using the app? Find the Mobile App help desk 
near registration on Level 2 of the convention center.

*Not available on Windows Play.

      TWEET AWAY! 

#nrf17
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In the mobile app. 
1. Log into the app

2. Open the session description of the sessions you attend.

3. Let us know how likely you are to recommend a session 
to a colleague.

4. Hit submit.

In the post-show survey. 
1. Complete the post-show survey.

2. Tell us how you really feel in the comments.

In email. 
Drop us a line at bigshow@nrf.com. We want to hear it all 
— the good, the bad, and the ugly. So if you have additional 
insight or Information please let us know.

We really do want to know what 
worked, what didn’t and what you  
want to see next year…because we 
really want to see YOU next year.

Help us make this 
event better. 
We made many changes for the 2017 event 

based on your feedback. There’s more we’d 
like to do and more you’d like us to do.  
So tell us!

THERE ARE THREE WAYS TO GIVE FEEDBACK.

This year, NRF will contribute $1 for every 
unique session survey response up to 
$10,000 to the Retail Orphan Initiative 
(RetailROI), a charity started by the 
retail community to help orphans and 
vulnerable children worldwide through 
clean water, education and computer 
learning projects. 

In 7 years, RetailROI has completed over 
94 projects in 19 countries and helped 
improve the lives of over  
185,000 children. 

For more information on the organization 
and how you and your company can be 
involved, visit www.retailroi.org. 

Giving Session Feedback 
= Giving Back! 

For each session you attend  
and rate in the mobile app,  
NRF will donate $1 to RetailROI. 

Not only does your feedback help us 
plan a better BIG Show but it will help 
RetailROI continue to do great work!

Rate a 

session…Make 

a difference.

IT’S THAT  

EASY!
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Jacob K. Javits Convention Center

Open to anyone and  
everyone who wants to sit, eat, 

chat or charge. 

• Need to sit? There will be chairs, lots  
of them. 

• Hungry? The Clubhouse has concessions. 

• Need to chat with your colleagues? 
There are unique meeting hubs for  
your team.

• Phone need a charge? Plugs and 
chargers galore!

River Pavilion, Level 4

NRF Clubhouse

NRF Membership is also located in the 
Clubhouse, so if you have any questions 
about how to become a member or 
how best to utilize your membership, 
our team will be on hand to answer any, 
and all questions. nrf.com/membership

HOURS: 

Sunday, January 15 ..........................7 AM–5 PM

Monday, January 16 .........................7 AM–5 PM

Tuesday, January 17 .........................7 AM–5 PM

All are welcome! 
Conference Badge Required.



Make Every Shopper’s
Experience Personalized

VISIT US AT BOOTH 2235
SCHEDULE A MEETING AT TIMETRADE.COM/NRF2017



Turn browsers into buyers with personalized service
Today’s consumers expect immediate, personalized service and expect a seamless 
transition between their digital and physical experiences. Bridge the gap with the ability 

-
ment-driven conversations connect your customers with a knowledgeable associate who 
can give them exactly what they want, turning browsers into buyers, and customers into 
brand ambassadors.

of consumers are more likely to buy again in the future when helped by a 
knowledgeable associate.

Track the path to purchase
When your customers book appointments to meet with an associate, you’ll know where 
they came from — your website, social media channels, email campaigns — who they met 
with, and what they purchased.

Maximize digital marketing spend

store to speak with your store associates and track the source of those visits back to your 
campaign. Assistance from knowledgeable associates increases propensity to purchase 
and average transaction value.

of consumers are more likely to shop at a store in the future after being 
helped by a knowledgeable associate.

Who We Are
TimeTrade creates conversations that drive business. The company equips organizations to provide personalized 
service to every customer, every time, creating a service guarantee that improves customer satisfaction, loyalty 
and retention, and increases sales growth. TimeTrade’s leading-edge Customer Engagement Cloud, an enterprise 
platform delivered through a worldwide cloud-hosting network, provides omnichannel and mobile application 
tools for managing the most critical part of the customer journey: the live conversation. It includes several tightly 
integrated modules for online appointment scheduling, queue management, and data rich analytics and reports.
The company’s patented cloud technology is proven secure and scales to meet the demands of the largest 
multinational enterprises as well as midsize and small businesses. More than 400 of the world’s most successful 
brands—including the largest banks, retailers, sales organizations and healthcare systems—rely on TimeTrade to 
power their live customer conversations and improve the customer experience, in person, by phone or online.

www.timetrade.com

90%

91%
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Dsync .....................................................505
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Zensar Technologies ......................... 215

Zhejiang Hanshow  

Technology Co., Ltd .................. 1220

Zhuhai J-Speed  

Technology Co., Ltd ....................208

EXPO 
Level 1

Booths  

100–1299



nrfBIGshow.com | NRF 106th Annual Convention & EXPO | January 15–17, 2017 | 15

ENTRANCE ENTRANCE

M
e

e
ti

n
g

 R
o

o
m

s

Virtual Reality

First Time Exhibitors

Exhibitor
Insights
Room 1

Exhibitor
Insights
Room 2

EXPO Stage

M
e

e
ti

n
g

 R
o

o
m

s

161

MR
157

MR
155

MR
153

MR
151

MR
149

MR
147

MR
145

MR
143

MR
141

MR
139

MR
137

MR
131

226

256

252

259

257

255 352 353

357

452 453 552

554

553 652

555

556

454

245

243

346

344

747

745 844

839 936

342

345

343

945

953

1057

1053 1152 1153 1252

1254

1253

1154

1156

1052

1046 1047

1143

1139

1137 1236

1242

1246 1247

1245

1241

1239

1237

1227

1223

1221

1217

1213

1209

1249

1140

1138

1136

1043

1039

1037

1044

1042943

444

442 543 642

239 336

248

246

244

240

236

224

222 323

321

418

416

412

427

423

417

413 512

516

520

524

526

530 531 630 731 830 831 930

927 1026

925 1024

1121 1220

1117 1216

921 1020

917 1016

913 1012

919

827 926

825

819

924

817

815

918

813 912

922

727 826

723 822

719

715

818

713 812

709 808

707 806

705 804

703 802

701 800

816

824525 624

515 616

513 612

509 608 609 708

625 724

621 720

617

615

716

613 712

718

627

730

607

605

706

603 702

601 700

507

503 803

505

606

604

602

600

622

618

317

315

313

220

216

214

212

211

209

207 306

203 302

310

208

204

202

200

MR
127

MR
125

MR
123

MR
121

MR
119

MR
117

MR
113

MR
111

MR
107

MR
105

MR
103

MR
101

445

437 537 637 737 937

1031

1127

1021

1011

1109

1200

1003

643

653 753 853

845

337

327

225

215

307 407 807

903306

Softbank Lounge Kore Lounge

Sunday, January 15
10 AM–3 PM

Monday, January 16
9 AM–5 PM

Tuesday, January 17 
9 AM–5 PM

EXPO HOURS
EXPO Hall Happy Hours

Monday, January 16 
4:00 PM–5:00 PM
Sponsored by Boomerang 

Commerce Inc., CDW, FIS and 

Indyme Solutions, Inc 

Tuesday, January 17 
4:00 PM–5:00 PM
Sponsored by BTM Global 

Consulting LLC, Litmos by 

CallidusCloud and Qmatic



16 | #nrf17

1302

1315

1331

1343

1353

1363 1463

1653 1753 1853 2053

1402

1413

1421 1521 1720

1535 1734

1742 1943

1921

1763 1962 19631563

1835

1543

1555

1771

1433

1443

1427

1503 1603

1511

1517

1310

1316

1318

1321

1325

1420

1422

1424

1426

1322

1326

1334

1338

1342

1344

1356

1362

1871

1875

1877

1879

1883
MR
1982

MR
1983

MR
1981

MR
1979

MR
1975

MR
1973

MR
1971

MR
2070

MR
2074

MR
2076

MR
2080

MR
2082

MR
2083

MR
2081

MR
2079

MR
2077

MR
2177

MR
2175

MR
2075

MR
2073

MR
2071

MR
2182

MR
2183

MR
2180

MR
2181

MR
2178

MR
2179

2574

2582 2583 2683

26772577

2563

2553

2543

2535 2635

2521

2578

MR
2174

MR
2172

MR
2170

MR
1980

MR
1978

MR
1976

MR
1974

MR
1970

1349

2143

2137

2135

2131

2127

2125

2123

2121

2230 2231 2230

2234 2235 2234

2147 2146 2247

2245

2243 2342 2343

2337

2333

2331 2430

2434 2435 2534

2431 2530

2524

2520

2442 2443 2542

2546

2444

2446

2344

2346 2347

2144

2142

1311

Meeting Rooms

Exhibitor Insights
Room 3

Sponsor Booths

Mastercard Backyard

ENTRAN

ENTRANCE

ENTRANCE

ENTRANCE

Exhibiting As .........Booth Number

1010data ...............................3943

4R Systems ........................... 1315

7thonline ................................. 1311

Accelerated Concepts  

Inc ....................................... 3117

ACCEO Tender Retail .......4154

ACI Worldwide .................. 2763

Acuative ............................... 3273

Adobe .....................................4411

ADYEN..................................4246

Aerohive Networks ..........2443

AgilOne ................................2230

Alert Technologies, Inc. ..3477

Allegro Business  

Intelligence ....................3083

Altierre Corp ......................2244

AML ....................................... 3373

APG Cash Drawer.............4363

Applied Data  

Corporation ....................3981

Aptaris .................................. 3877

Aptos .....................................3105

ArmorActive ........................4148

Aruba, a Hewlett Packard  

Enterprise company ..... 1331

Atos ........................................4421

attune ..................................... 2121

Aurus, Inc. ............................4157

Avalara ..................................3849

Avanade, Inc.  ....................2803

Avery Dennison .................2962

Axis Communications ...... 1734

Axper ....................................4435

Axsium Group ....................3079

Balance Innovations ........4263

Bamboo Rose ....................3653

Bixolon Co., Ltd ..................1443

Bizerba SE ........................... 3783

Bluebird Inc. ........................ 3317

Bluefox.io .............................4253

Boing Tech ............................4151

Boston Retail Partners ...3963

BRdata .................................... 1871

Broadleaf Commerce ...... 2333

Bronto Software, LLC .....3925

BT Group plc ........................3181

BTM Global Consulting  

LLC ...................................4255

C-B4 Analytics ..................4252

Capgemini ............................ 2137

CardConnect ......................4353

Carlton Technologies,  

Inc. ....................................4555

CashStar ..............................2245

Catchoom ........................... 4204

Cayan .................................... 2779

CBX Software .....................1334
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Givex .................................... 4463
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