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GOOD TO KNOW
Convention Badge 
Your event badge must be worn and visible at all times to 
participate. The Program Guide has full admission details.
Sponsored by SAP Retail

Interpretation
All keynotes and breakout sessions will be interpreted into 
Portuguese. Interpretation headsets can be picked up on Level 1, 
in front of Hall A. 

Lost and Found 
Room 1B 02-04, Level 1

Access to Events 

WHAT YOUR BADGE COLOR MEANS 

• Green: Attendee Full Conference

• White: Student Full Conference 
(Sunday only)

• White with Stars: Student Full 
Conference (Friday and Saturday Only)

• Gold: Press 

• Wavy Line: Contractor 

TABLE OF CONTENTS
Program Events ......................................................................... 2

Sunday Program ........................................................................ 4

Monday Program ....................................................................... 6

Tuesday Program ...................................................................... 8

Convention Center Overview Map ........................................11

EXPO Level 1 .............................................................................14

EXPO Level 3 ............................................................................16

Pick up the Full Convention Program Guide at any EXPO  
entrance or download the “NRF-National Retail Federation”  
app for detailed Program and EXPO information.

WELCOME TO NRF’S  
106TH ANNUAL 

CONVENTION & EXPO

• Red: Attendee EXPO

• Silver: Exhibitor Booth Staff

Access to 

EXPO ONLY

during 

the show

Access to 

EVERYTHING

during 

the show Complimentary 
WiFi  
With the exception of 
the EXPO Halls on  
Levels 1 and 3, 
complimentary WiFi is 
available in all public 
spaces. 
SSID: NRF2017  

No password is required.

WiFi Sponsored by 

The Mobile 
app makes  
it easy!
Download “NRF-
National Retail 
Federation” in the 
App Store, Google Play 
and Windows Stores

Sponsored by 

Open to anyone and 
everyone who wants to sit, 
eat or charge. See page X  
for more information. 

sit. eat. chat. charge.

NRF Clubhouse
River Pavilion, Level 4

#nrf17



2 | #nrf17

PROGRAM EVENTS

NRF Clubhouse
River Pavilion, Level 4

Open to anyone and everyone who wants to sit, eat or charge.

Sponsored by:  

EXPO
EXPO Hall, Level 1 & Level 3

Check out the bigger EXPO, featuring promising retail 
technology startups that are about to make a big impact on the 
industry.

Innovation Lab
River Pavilion, Level 4

This year the Innovation Lab will focus on 3D printing, AI, AR/
VR, robotics, smart technology and wearables.

Sponsored by:               Developed in partnership with:  

The Small Business Experience 
EXPO Hall, EXPO Stage, Level 1

A full day of programming on Sunday, January 15. 

Sponsored by: 

Retailer Meet-ups
Hall A, Room 1A 22, Level 1

Open only to retailers, meet-ups offer you the opportunity to 
connect with your peers in industry-led roundtables. Meet-ups 
are scheduled Monday, January 16 and Tuesday, January 17 
from 11:30 AM–12:45 PM.

Sponsored by: 

More places to  
sit and recharge.

More opportunities to  
meet retailers like you. 

More technology.

Food Truck Alley
South Concourse (above Hall E), Level 2

NYC’s finest food trucks will offer delectable delights 
Sunday–Tuesday from 11:30 AM–1:30 PM.

Podcasts
River Pavilion, Level 4

Hear from five popular technology podcasters as they 
interview technology leaders throughout the show. 

More food options.

More interviews.

Three ways to give feedback:
1. In the mobile app. With each unique session review, NRF will 

donate $1 to RetailROI.  
2. In the survey e-mailed to you after the show.
3. In an e-mail to bigshow@nrf.com.

See page 10 for details.

More ways to tell us  
what you think.

EXPO Tours
EXPO Tour Check in: Hall E, Room 1E 03, Level 1

You spoke, we listened! BIG Show now offers four different 
technology-focused tours through the EXPO. Two hours long 
and curated by Consumers In Motion, sign up to get highlights 
of booths you shouldn’t miss. Space is Limited. Must Register, 
Additional Fee Required.

More tours. 
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SAVE THE DATE 
JAN 14–16, 2018 
NEW YORK, NY

PROGRAM EVENTS
Download the 
 “NRF-National Retail 
Federation” mobile 
app on your Apple, 
Android and now 
Windows devices!
Key Features:
• Access session and speaker details

• Create a personalized schedule

• Navigate the entire BIG Show using 3-D maps*

• See NRF news on the Discover Screen

• Research exhibitors

• Take session, speaker, and exhibitor notes

• Network with attendees (retailers only)

• Make yourself visible to other attendees using  
matchmaking tags 

• Access NRF’s social media networks

• Submit session feedback (requires Login)

Available in:

Sponsored by 

Login to the mobile app to:
• Sync across multiple devices

• Submit Session Feedback

• Access the Attendee Networking List (for retailers, board 
members and speakers only)

To login:

Reg ID: located on the bottom of your registration badge or 
under your bar code on your registration confirmation email

Last Name: lowercase only

Need help using the app? Find the Mobile App help desk 
near registration on Level 2 of the convention center.

*Not available on Windows Play.

      TWEET AWAY! 

#nrf17
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In the mobile app. 
1. Log into the app

2. Open the session description of the sessions you attend.

3. Let us know how likely you are to recommend a session 
to a colleague.

4. Hit submit.

In the post-show survey. 
1. Complete the post-show survey.

2. Tell us how you really feel in the comments.

In email. 
Drop us a line at bigshow@nrf.com. We want to hear it all 
— the good, the bad, and the ugly. So if you have additional 
insight or Information please let us know.

We really do want to know what 
worked, what didn’t and what you  
want to see next year…because we 
really want to see YOU next year.

Help us make this 
event better. 
We made many changes for the 2017 event 

based on your feedback. There’s more we’d 
like to do and more you’d like us to do.  
So tell us!

THERE ARE THREE WAYS TO GIVE FEEDBACK.

This year, NRF will contribute $1 for every 
unique session survey response up to 
$10,000 to the Retail Orphan Initiative 
(RetailROI), a charity started by the 
retail community to help orphans and 
vulnerable children worldwide through 
clean water, education and computer 
learning projects. 

In 7 years, RetailROI has completed over 
94 projects in 19 countries and helped 
improve the lives of over  
185,000 children. 

For more information on the organization 
and how you and your company can be 
involved, visit www.retailroi.org. 

Giving Session Feedback 
= Giving Back! 

For each session you attend  
and rate in the mobile app,  
NRF will donate $1 to RetailROI. 

Not only does your feedback help us 
plan a better BIG Show but it will help 
RetailROI continue to do great work!

Rate a 

session…Make 

a difference.

IT’S THAT  

EASY!
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Jacob K. Javits Convention Center

Open to anyone and  
everyone who wants to sit, eat, 

chat or charge. 

• Need to sit? There will be chairs, lots  
of them. 

• Hungry? The Clubhouse has concessions. 

• Need to chat with your colleagues? 
There are unique meeting hubs for  
your team.

• Phone need a charge? Plugs and 
chargers galore!

River Pavilion, Level 4

NRF Clubhouse

NRF Membership is also located in the 
Clubhouse, so if you have any questions 
about how to become a member or 
how best to utilize your membership, 
our team will be on hand to answer any, 
and all questions. nrf.com/membership

HOURS: 

Sunday, January 15 ..........................7 AM–5 PM

Monday, January 16 .........................7 AM–5 PM

Tuesday, January 17 .........................7 AM–5 PM

All are welcome! 
Conference Badge Required.



Make Every Shopper’s
Experience Personalized

VISIT US AT BOOTH 2235
SCHEDULE A MEETING AT TIMETRADE.COM/NRF2017

Turn browsers into buyers with personalized service
Today’s consumers expect immediate, personalized service and expect a seamless 
transition between their digital and physical experiences. Bridge the gap with the ability 
to attribute in-store traffic back to appointments scheduled via your website. Appoint-
ment-driven conversations connect your customers with a knowledgeable associate who 
can give them exactly what they want, turning browsers into buyers, and customers into 
brand ambassadors.

of consumers are more likely to buy again in the future when helped by a 
knowledgeable associate.

Track the path to purchase
When your customers book appointments to meet with an associate, you’ll know where 
they came from — your website, social media channels, email campaigns — who they met 
with, and what they purchased.

Maximize digital marketing spend
Demonstrate the value of your digital marketing efforts by driving customers into the 
store to speak with your store associates and track the source of those visits back to your 
campaign. Assistance from knowledgeable associates increases propensity to purchase 
and average transaction value.

of consumers are more likely to shop at a store in the future after being 
helped by a knowledgeable associate.

Who We Are
TimeTrade creates conversations that drive business. The company equips organizations to provide personalized 
service to every customer, every time, creating a service guarantee that improves customer satisfaction, loyalty 
and retention, and increases sales growth. TimeTrade’s leading-edge Customer Engagement Cloud, an enterprise 
platform delivered through a worldwide cloud-hosting network, provides omnichannel and mobile application 
tools for managing the most critical part of the customer journey: the live conversation. It includes several tightly 
integrated modules for online appointment scheduling, queue management, and data rich analytics and reports.
The company’s patented cloud technology is proven secure and scales to meet the demands of the largest 
multinational enterprises as well as midsize and small businesses. More than 400 of the world’s most successful 
brands—including the largest banks, retailers, sales organizations and healthcare systems—rely on TimeTrade to 
power their live customer conversations and improve the customer experience, in person, by phone or online.

www.timetrade.com

90%

91%
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Exhibiting As .............Booth Number 

360pi .......................................................815

3VR Inc. ................................................. 937

4TelecomHelp/LightmyFIBER .... 200

AcceptanceNOW .............................. 627

Accustore .............................................239

Addressy ...............................................720

Adroit Worldwide Media, Inc. ........747

Advanced Pricing Logic, Inc. ........1213

Advanced Wireless  

Communications ........................1046

Advantech Co., Ltd. .......................... 353

Affirm, Inc..............................................813

Aginity ...................................................306

Aila Technologies, Inc. ....................1236

aisle411 Inc. ...........................................240

Aislelabs ..............................................1044

Alien Technology .............................. 1140

Alloy .......................................................802

AMRAN + BURLTEX Packaging ...427

ANT USA ..............................................303

Antuit ......................................................615

Apex Supply Chain  

Technologies ..................................853

ARCA ......................................................417

Asset Recovery Advisors ...............259

AT&T, Inc. .............................................. 1011

AVIGILON USA CORPORATION ...919

Axonify Inc ............................................719

Azoya .....................................................344

B-Stock Solutions..............................702

Beijing Spirit Technology 
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ProClip USA Inc. .................................214
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Scandit Inc. ..........................................454

Shaoguan Longfly Digital 

Technology Co., Ltd. ....................701
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Tech Mahindra  

Americas Inc ..................................625

Temando ...............................................924
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Bluebird Inc. ........................ 3317

Bluefox.io .............................4253

Boing Tech ............................4151
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BRdata .................................... 1871
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C-B4 Analytics ..................4252
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CardConnect ......................4353

Carlton Technologies,  

Inc. ....................................4555

CashStar ..............................2245

Catchoom ........................... 4204
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Claris Solutions .................4525
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Cognizant .............................3821
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Comm-Works .....................4235

CoreMedia ........................... 2247

Countwise LLC ................. 4203
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Innovations ....................2683

Cradlepoint .......................... 1363
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Technologies .................. 1422
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Custom America .................4511

Cybera, Inc. ......................... 3577
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Inc ......................................1424
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Datalogic ............................. 3827
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Dataxstream ........................ 2125

daVinci...................................3971

Denso ADC ......................... 3973
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Displaydata Ltd. ................4225

DMI .........................................2446

DOMO ...................................2546

dunnhumby ......................... 1535

EarthLink .............................3963

ECRS ........................................ 1511

Elavon .................................. 4454

Elo ...........................................4162

EMPATHY Co., Ltd .............3881
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EnsembleIQ ........................ 4501
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Enterworks ..........................2347

Epson America ..................3343

Equinox .................................1463

Esri ..........................................3871

Euclid Analytics ................2435

Factor Firm ..........................4107

FireKing Security Group .3471

First Data .............................3703

First Insight .......................... 1753

FitForCommerce ..............2442
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Solutions ........................ 4206

flexReceipts ....................... 4053

ForeSee .................................1543

Fujitsu America, Inc ........ 3905

gicom GmbH ....................... 2123

Givex .................................... 4463

GK Software AG................. 1853
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Systems............................. 1421

Glory Global Solutions ...3863

Google, Inc. .........................4333

HappyOrNot Ltd ............... 2337

Heartland ..............................1962

HighJump ............................2343
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Solutions ..........................3163

Hortonworks .......................4105

HP Inc. ..................................2543

Hughes .................................3843

i3 International, Inc. .........4539
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ID TECH ................................4521

Impinj, Inc. ............................1302

Incontext Solutions ........... 3125
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Indyme Solutions, Inc .....4243
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Infor Retail ..............2854, 2677

Infosys Limited ................... 1353

Ingenico Group .................. 1742
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Technologies ................. 3782
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Intelligrated ........................2434

Interface Systems .............4563
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iQmetrix ...............................4323

Island Pacific ......................2053
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Solution ...........................4343

JDA Software ...................... 2817

Jesta I.S. ...............................3329
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Corporation ...................3976

K3 Software Solutions ..... 2331

Kibo ...................................... 4033
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KPS ......................................... 2127
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Listrak ...................................4254
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